[image: image1.jpg]



[image: image2.emf]




The State of New Hampshire Agency Wellness Recognition Program is a voluntary program that recognizes agencies for developing and implementing exceptional employee wellness programming and communication. Agencies are awarded recognition based on the breadth and depth of their employee wellness initiatives. Use this tracking form to assist you in documenting how you have met the criteria.

1. Interventions to Promote Seasonal Influenza Vaccination 
	Did your agency promote flu vaccination to employees via multiple means (i.e. email, handouts, wellness display, onsite workshops)1?
	Communication methods: (i.e. email sent to employees, memo from Agency head to employees, wellness display in front lobby)
 

	Did your agency host a flu vaccination clinic at the workplace in the past year1?
	Dates, locations: 


2. Assessment of Health Risks with Feedback to Change Employees’ Health
	Has your agency Commissioner/Director communicated to employees that he/she has taken the Health Assessment Tool (HAT) and encouraged employees to take it as well?
	Communication methods: 

	Does your agency provide HAT reminders and prompts to employees quarterly via multiple means (i.e. email, handouts, wellness display, onsite workshops)?
	Communication methods: 
 
 

	Did 60% or more of your employees complete the HAT in the previous year?
	Agency completion rate: 


3. Promoting Healthy Eating

	 Does your agency provide healthy eating reminders and prompts to employees quarterly via multiple means (i.e. email, handouts, wellness display, onsite workshops)2?
	Communication methods:

	Are appealing healthy snacks, low-cost fruits and vegetables offered in vending machines and/or in cafeterias at the worksite4?
	How many, what are they?
[ ] Our agency doesn’t have vending machines
[ ] Our agency doesn’t have a cafeteria

	Do on-site cafeterias regularly offer at least two food standards among each food category that align with the food standards of the U.S. Department of Health and Human Services3?
	How many, what are they?
 
[ ] Our agency doesn’t have a cafeteria

	Does your agency have a written policy/memo to limit “unhealthy” food and provide “healthy” food and beverage options at company meetings, parties, and events4?
	Date of policy/memo and how was it communicated to employees?
 
 

	Are point-of-decision prompts to promote healthier choices displayed near vending machines and/or in cafeterias5?
	Locations and message theme:
[ ] Our agency doesn’t have vending machines
[ ] Our agency doesn’t have a cafeteria

	Do you hold quarterly healthy food taste-testing, demonstrations, or potluck             opportunities for employees6?
	Dates:

	Is free drinking water available to employees throughout the day?
	Yes, locations:

	Are appealing, low cost healthful drink options available in vending machines and/or the cafeteria6?
	How many, what are they?

 [ ] Our agency doesn’t have vending        machines
[ ] Our agency doesn’t have a cafeteria

	Are serving size and/or nutritional content of foods and drinks served in the cafeteria and/or vending machines available prior to purchase?
	Locations:
[ ] Our agency doesn’t have vending        machines
[ ] Our agency doesn’t have a cafeteria



4. Promoting Active Living 

	Does your agency provide physical activity reminders and prompts to employees quarterly via multiple means (i.e. email, handouts, wellness display, onsite workshops)7?
	Communication methods:

	Does your agency provide at least three of the following environmental changes to encourage physical activity?
 
 
 
 
	[ ] Provide and promote shower and/or changing facilities onsite
 
[ ] Provide designated outdoor activity areas such as fields and trails for employees to use
 
[ ]Provide bicycle racks in safe, convenient, and accessible locations
 
[ ]Maintain clean and safe stairwells and walkways
 
[ ]Provide maps of on-site trails or walking routes and            destinations

	Does your agency participate in Stairway to the Mountains8?
	Yes/No



	Does your agency encourage physical activity breaks during conferences, events, meetings that last longer than 2 hours9?
	Communication method:



5. Decreasing Tobacco Use in Worksite Settings

	Does your agency have a tobacco-use policy for employees/visitors at the workplace10?
	Policy date and communication method:


	Has your agency provided tobacco cessation reminders and prompts to employees quarterly via multiple means (i.e. email, handouts, wellness display, onsite programs)11?
	Communication methods:


6. Supporting Nursing Mothers 

	Does your agency have designated “Mother Rooms” for expressing milk in a secure and relaxed environment that has electric outlets?
	Location and communication methods:



	Does your agency have a refrigerator for storage of breast milk?
	Communication methods:



	Does your agency support breastfeeding mothers with flexible hours, job sharing or part-time work, scheduled breaks, resource list of breastfeeding support services12?
	Communication methods:



	Does your agency have a written policy/memo promoting breastfeeding that is communicated to all employees?
	Communication methods:




7. Health Promotion 

	Does your agency promote the availability of onsite health promotion programs, such as screenings or wellness workshops via multiple means (e.g., newsletters, wellness display, emails, interest survey)?
	Communication methods:

	Does your agency provide a wellness display at all worksites with information on health benefit program resources, wellness topics, wellness clubs or other information that is updated at least quarterly13?
	[ ] Yes [ ] No [ ] Unknown

	Does your agency promote the monthly State of NH Wellness Program newsletter to employees14?
	Communication methods:


	Has your agency surveyed employees about their wellness interests within the past year15?
	Date and communication method?
Top Five Workshop Topics (i.e. nutrition, activity, etc.)
1.

2.

3

4.

5.

Top Five Health Demonstrations (i.e. skin analyzer, sit and reach, etc.)

1.

2.

3

4.

5.
Top Five Environmental/Policy Changes (i.e. tobacco-free campus, activity time, etc.)

1.

2.

3

4.

5.

	Has your agency head identified and appointed a wellness coordinator to spearhead efforts and to serve as the liaison to the state wellness program?16
	Designation Form Complete and submitted?

	Did your agency wellness coordinator attend at least three of the four quarterly wellness trainings in the previous year?
	Dates:

	Has your agency leader communicated to employees that he/she has participated in at least six wellness activities (i.e., annual physical and screenings, completed the HAT, Commissioner’s Physical Activity Challenge, Walk NH, Stairway to the Mountains, or other wellness activities)?
	Date and communication method:


	Does your agency have a wellness team with at least six members including senior management, human resources, and employees that meets at least quarterly?
	Names and titles:


	In the past 12 months, did your agency provide or arrange for onsite health counseling, workshops or other support programming to modify behavior in the following areas?
Physical Activity
Nutrition
Mental Health/Stress
Tobacco Cessation
Alcohol and Drug Use
Health Screening
Disease Management
	Dates and type of support programming (i.e. tobacco cessation workshop from LGC on  May 3rd)


Resources for Wellness Programming
1 Centers for Disease Control and Prevention “Make it Your Business to Fight the Flu”. http://www.cdc.gov/flu/business/index.htm 

2 For examples of informative articles, posters, email messaging, and healthy recipes to use, visit http://www.anthem.com/timewellspent/healthy_eating/details.html#articles  
3 Improving the Food Environment Through Nutrition Standards: A Guide for Government Procurement provides practical guidance to states and localities for use when developing, adopting, implementing, and evaluating a food procurement policy. http://www.cdc.gov/salt/pdfs/DHDSP_Procurement_Guide.pdf 

4 EAT SMART NORTH CAROLINA: Guidelines for Healthy Foods and Beverages at Meetings, Gatherings, and Events http://www.eatsmartmovemorenc.com/HealthyMeetingGuide/Texts/HealthyMeetingGuide%20-%20508.pdf 

5 For point of decision prompts in the cafeteria, break room or near vending machines, visit http://www.anthem.com/timewellspent/healthy_eating/details.html#articles  
6 For a list of appealing, low cost drink options for vending machines and cafeterias, visit http://www.eatsmartmovemorenc.com/HealthyMeetingGuide/Texts/HealthyMeetingGuide%20-%20508.pdf 

7 For examples of informative articles, posters, email messaging to use, visit http://www.anthem.com/timewellspent/activities/details.html#articles 

8 For details on how agencies can participate in Stairway to the Mountains, visit http://admin.state.nh.us/wellness/docs/Agency%20Participant%20Packet.pdf 

9 For examples of encouraging physical activity at conferences as well as throughout the workday, visit http://www.eatsmartmovemorenc.com/PAbreak/Texts/ESMM_PAmeetingsWeb_FINAL.pdf 

10 For assistance in developing and implementing a tobacco-use policy, visit http://www.cdc.gov/nccdphp/dnpao/hwi/toolkits/tobacco/index.htm or http://www.breathenh.org/Page.aspx?pid=509 
11For examples of informative articles, posters, and links, visit http://www.anthem.com/timewellspent/smoking/details.html#articles or http://admin.state.nh.us/wellness/tobacco.html 

12 For information and resources regarding breast feeding, visit http://www.dhhs.state.nh.us/dphs/nhp/wic/breastfeeding.htm 

13 For examples of wellness topics or benefits to promote, visit http://admin.state.nh.us/wellness 

14 For the latest employee wellness newsletter, visit http://admin.state.nh.us/wellness/Wellness_NewsLetters.html 

15 For assistance in conducting a wellness interest survey, please contact Michael Loomis at 271-4103 or email Michael.loomis@nh.gov
16 Agencies must complete and submit a “Agency Wellness Coordinator Designation Form” located at http://admin.state.nh.us/wellness/Wellness_Coordinators.html 
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